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Conference language: English

Programme details subject to alteration; 
Please check final programme on our website: 
www.gfkrt.com /imaging_summit_2011
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Imaging Summit 2011
Imaging has no limits
December 5th, 2011

Location
Ofenwerk Nuremberg (approx. 10 minutes from airport) 
Klingenhofstrasse 72, 90411 Nuremberg, Germany

PROGRAMME
Registration and Coffee: 9am
Conference: 10am – 5:30pm 

	 IMAGING IS MORE 
Worldwide market trend highlights, facts and figures. 

	 AFRICA AND MIDDLE EAST 
It’s time to consider challenging markets! 

	 PANEL DISCUSSION ON MOBILE IMAGING 
Imaging and Mobile Imaging: Enrichment or Competition? 

	 MANAGING CUSTOMER BRAND RELATIONSHIPS 
Strengthening relationships for long-term success. 

	 EXPLORING THE JAPANESE COMMUNICATIONS INDUSTRY 
The state of play and where the industry is heading –  
a 2015 prognosis. 

	 THE MICROSOFT IMAGING CONNECTION 
How Microsoft developments, such as the Windows Phone, 
connect with imaging.

	 GLOBAL RETAIL TRENDS 
All you need to know about the latest trends  
and what they mean for your strategy. 

	 PANEL DISCUSSION ON RETAILING 
Retailer challenges and how to survive 
in a competitive environment.

Evening Programme: 7.30pm

	 Conference dinner
	 Location: Tucherschloss or Ofenwerk – to be announced

CONFERENCE DETAILS
At the 2011 Imaging Summit held on December 5th and jointly 
organized by GfK and photokina, GfK and external experts will 
explore and analyze some of the key issues facing the global 
imaging industry in 2011 and beyond. This year’s programme also 
includes two expert panels, which will discuss in particular the latest 
developments, challenges and opportunities in mobile imaging and 
retailing. Register today to secure a seat at this must attend imaging 
industry event.

	 STATE OF THE WORLD IMAGING MARKET
	 The impact of developments in the world economy and imaging 

market will be addressed in a World Market Facts session by 
specialists from GfK and NPD, its American partner. The spotlight 
will be on African and Middle Eastern markets, where there 
are important yet often not fully understood opportunities. 
Representatives of local GfK teams will assess the prospects for 
successful entry into these markets by manufacturers and retailers. 

	 Camera phones – images in trillions 
	 Camera phones, which until recently looked likely to remain inferior 

to digital cameras as image capture devices, may be both a threat 
and an opportunity. They generate trillions of images and the 
question is, how can they form the basis for services which will 
generate increasing revenue streams in years to come? 

	 Personal trust in brands and challenges  
to retailing 
Consumer brand relationships are an issue that really matters  
for marketing managers. Strengthening brand relationships  
with customers has direct implications for the long-term success  
of a brand. GfK makes it possible to measure fine differences  
in the quality and strength of consumer brand relationships,  
to help companies systematically manage relationships with  
their customers.

	 Insight into what is happening in the  
Japanese communications industry 
The ex-Chairman of Minolta Europe will discuss the future  
of the Japanese communications industry in world markets.  
He will examine international sales forecasts up to 2015 and  
look at the strengths and weaknesses of the industry today. 

	 Microsoft’s role in the imaging market 
A speaker from Microsoft will describe how the company’s  
latest developments, including Windows, Windows Live and 
Windows Phone will impact imaging products.

	 The structure of world retailing and  
how retail works together with GfK   
During this presentation and panel session, particular emphasis  
will be placed on the current structure of the retail trade,  
including both conventional retailing and via the Internet.  
A panel of recognized imaging retail experts will discuss the  
current international challenges that retailers must come to  
terms with, plus strategies for survival.


